




Yukon, Oklahoma
BrandingProjectOverview

Nope. Aslogan? Notreally. Abrandisfarmorethaneitherofthose. And
everyone, everyproduct, andeverycommunityhasabrand.   
notjustwhatWEherelocallythink, butwhatothersthinkabouttheYukonexperience.  Brandingis
whatwedotoaffectandmanagetheconversationsthatpeoplearealreadyhavingaboutYukon. An
honest, relevant, clearlyandcleverlyarticulatedbrandcanelevatetheregardthatresidents, visitors,  
andbusinessprospectshaveforourcity.   

WHYBRANDTHECITYOFYUKON?   
Abrandisnotcreated; itisdiscoveredwithinthespiritofaplace. Itcomesfromthehistory, the
culture, thegeographyandthesocietyoftheplace assuchitisanaccuratereflectionofthegenius
andthewillofthepeople. Usingqualitativeandquantitativeresearchtools, wewillattainathorough

Ourgoalistoproduceacohesivemessageandconsistentfeelwithelementsandtoolsthatcanbe
easilyincorporatedforusebybusinesses, government, residents, tourism, andcommunitygroups.  
Weareseekingabrandthatnotonlypreservesouruniqueidentityofthepast, butlookstowardsour
future. Aneffectiveintegratedbrandcontributestoastrongereconomicbase, higherpropertyvalues,  
diverseandsustainableemployers, visitorattraction, andcitizenretention.   

WHOISLEADINGTHISPROJECT?   
TheCityofYukonispartneringwithNorthStarDestinationStrategies - basedinNashville, TN, a
nationalleaderincommunitybranding. LearnmoreaboutNorthStarandreviewcasestudiesfrom
othercommunitieswhohavehighlyprizedtheirexpertiseandobjectivityat
www.northstarideas.com

WENEEDYOURINPUT.    
Pleasetake15minutesandfilloutanonlinesurveytoshareyouropinionaboutourcity.  Itwillhelp
usfocusoureffortsbyunderstandinghowyou, aresident, perceiveYukonasaplacetolive, visitor
conductbusiness.  Itwillalsoensurethatthemarketingdollarswespendwillgeneratethebest
possiblereturnoninvestmentforYukon.   

Tofilloutthesurvey, visithttp://svy.mk/Vll93PbyMarch4, 2013.   

ContactTammyKretchmarDeSpainwiththeCityofYukonat405.350.3930formoreinformation.  
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